[bookmark: _GoBack]Renzulli Creativity Teachers’ Responsibilities

Below are three major characteristics that define a master teacher in Renzulli Creativity Programs and they are the traits that teachers should consider when applying for positions in this program.
  
1. Advanced Subject Matter Expertise.

Extensive knowledge and experience in the general subject area in which they will be working [STEM, Literature, Language Arts and the Humanities, the Arts, and the Social Sciences] and demonstrated experience with both the general student population and advanced level students 

2. Passionate Engagement In Teaching.

A personal passion teaching and for their subject area and enthusiasm for guiding students in project based learning, including the kinds of joyful and creative experiences that they frequently share with others about their own teaching innovations and outstanding non-test score accomplishments of their students.

3. [Most Important] A Role That is The Opposite From A Traditional Instructor.

Since this program focuses on investigative learning and creative productivity rather than traditional lesson learning, an essential characteristic of teachers in this program is that they serve as a Mentor, Coach, and Facilitator rather than an instructor or disseminator of information.  This role includes the following activities:   

A. Exposing students to interesting topics within their subject area that may be  potential projects for follow-up investigations or creative endeavors by an individual or small groups of students.

B. Helping students problem-focus within the general area(s) of interest (e.g., From a a general interest in “Whales” to a study of the migration habits of whales or the effect of over fishing by the whaling industry).

C. Providing students with guidance on (1) exploring various product options and formats and (2) accessing the investigative tools and/or creative processes that are necessary to design and carry out an investigation, performance, project, or production.

D. Providing feedback, encouragement, and suggestions that help to escalate the quality of students’ products (See Student Product Assessment Form). 

E. Helping students explore various outlets, audiences, or venues for disseminating their products.

The services of a Mentor/Facilitator are guided by the following Management Plan that calls attention to the types of investigative activity expected from students participating in Renzulli Creativity Programs. 
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GENERAL AREA(S) OF STUDY (Check all that apply)
   Personal and
  __  Language Arts/Humanities  ___  Science  __  Social Development
  __  Social Studies  ___  Music  __  Other (Specify) _______
  __  Mathematics  ___  Art  __  Other (Specify) _______



MANAGEMENT PLAN FOR ENRICHMENT CLUSTERS
(Actual Size:  11” x 17”)



 
 



 Estimated
Beginning Date ______________  Ending Date ______________
Progress Reports
Due on Following Dates __________   __________  __________



SPECIFY AREA OF STUDY Write a brief description of the problem that you 
plan to investigate.  What are the objectives of your investigation?  What do you hope to 
fi nd out?



INTENDED AUDIENCES
Which individuals or groups would be most 
interested in the fi ndings?  List the organized 
groups (clubs, societies, teams) at the local, 
regional, state, and national levels.  What are 
the names and addresses of contact persons in 
these groups?  When and where do they meet?



1. ___________________________



2. ___________________________



3. ___________________________



4. ___________________________



5. ___________________________
INTENDED PRODUCT(S) AND 



OUTLETS  What form(s) will the fi nal 
product take?  How, when, and where will you 
communicate the results of your investigation to 
an appropriate audience(s)?  What outlet vehicle 
(journals, conferences, art shows, etc.) are 
typically used by professionals in this fi eld?



METHODOLOGICAL 



RESOURCES AND ACTIVITIES  List the names & addresses of persons who 
might provide assistance in attacking this problem.  List the how-to-do-it books that are available 
in this area of study.  List other resources (fi lms, collections, exhibits, etc.) and special equipment 
(e.g., camera, tape recorder, questionnaire, etc.).  Keep continuous record of all activities that are 
part of this investigation.



GETTING STARTED  What are the fi rst steps you should take to begin this 
investigation?  What types of information or data will be needed to solve the problem?  If “raw 
data,” how can it be gathered, classifi ed, and presented?  If you plan to use already categorized 
information or data, where is it located and how can you obtain what you need?



A complete description of the model utilizing this form can be found in:  The Enrichment.



NAME _______________________________________________________  GRADE _____________________



TEACHER ____________________________________________________  SCHOOL ____________________
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